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L’evoluzione 
dell’ecommerce



Mobile Multichannel

Social Business model



• i-mpazienza

• acquisto d’impulso

• relazione intima

• trasparenza totale



the mobile money



Mobile Multichannel

Social Business model



temporary-ecommerce



Il brand è chi vende, non chi produce (di nuovo?)



E-co(ntinuous)mmerce



abbonamento per bebè

(p)e(rsonal)-commerce



Crowd-commerce
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Social Business model



E(magazine)-commerce



the social catalogue



Welcome the influsumer



E-co(nsultant)mmerce



Makers vs Megabrands
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local pickup





showrooming-commerce
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Grazie :-)


